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OVERVIEW

We at BRAND STAND are pleased to inform you that we have successfully
generated around 28 media exposures in the month of January 2024

Our efforts resulted in media coverage for Kai India in several leading
publications, including:
e The Times of India
Supremacy
Southern Mail
Trinity Mirror
Dinakural
Glittering India
Punjab Kesari
Action India
Afags
Indian Television
Media Brief etc.

The breakdown of media coverage:
e Print 13
e Online 15

Initiated Kai India's participation in the ET Great India Retail Awards 2024,
with Mr. Rajesh Pandya as the key speaker and gift partner; however, it
didn't work out as this event is in Mumbai




KAI INDIA

COST ANALYSIS REPORT JANUARY 2024

READERSHIP
S.N PUBLICATION EDITION SIZE COST |Ad VALUE|PR VALUE |[PAGE VIEW
1 |The Times of India Online Article 50,000 |50,000 3,50,000 |60,00,023
2 |Supremacy Mumbai 104 sgcm 546 56,784 3,97,488 |25,000
3 |Southern Mail Chennai 56 sqcm 105 5,880 41,160 23,419
4 |Business Minutes Chennai 90 sgqcm 110 9,900 69,300 26,400
5 |Dinakural Chennai 55 sqcm 216 11,880 [83,160 1,00,000
6 |[Trinity Mirror Chennai 24 sqcm 1368 32,832 2,29,824 (72,300
7 |Tamilaka News Chennai 104 sqcm 110 11,440 80,080 18,200
8 |Tamil Sudar Chennai 66 sqcm 96 6,336 44,352 15,094
9 |Malai Murasu Chennai 70 sqcm 105 7,350 51,450 1,25,000
10 |Dina Thodar Chennai 90 sgcm 95 8,550 59,850 19,500
11 [Glittering India Mumbai Half Page 50000 50,000 3,50,000 |1,20,000
12 [Punjab Kesari Grurgram |66 sqcm 500 33,000 2,31,000 (92,000
13 |Action India Delhi NCR |44 sgcm 340 14,960 1,04,720 |29,000
14 |Divya Delhi Delhi NCR |63 sqcm 240 15,120 1,05,840 |19,000
15 |afags Online Press Release [50,000 |50,000 3,50,000 |6,99,210
16 |Indian Television Online Press Release [50,000 |50,000 3,50,000 |1,73,850
17 |Media Brief Online Press Release (20,000 |20,000 1,40,000 |1,38,240
18 [Business Minutes Online Press Release (20,000 |20,000 1,40,000 (28,500
19 |BiZ News Desk Online Press Release (20,000 |20,000 1,40,000 |15,281
20 |Business News This week [Online Press Release (20,000 |20,000 1,40,000 (51,510
21 |Fashion Value Chain Online Press Release (20,000 |20,000 1,40,000 |84,680
22 |Textile Value Chain Online Press Release (20,000 |20,000 1,40,000 |1,21,380
23 |Content Media Solution [Online Press Release (20,000 |20,000 1,40,000 |40,740
24 |Passionate in Marketing [Online Press Release (20,000 |20,000 1,40,000 (1,77,150
25 |Pulse of India Online Press Release (20,000 |20,000 1,40,000 |36,500
26 |VR News Chennai Online Press Release (20,000 |20,000 1,40,000 (32,400
27 |Talk 4 City Online Press Release |20,000 {20,000 1,40,000 (27,670
28 |Mumbai News Network [Online Press Release (20,000 |20,000 1,40,000 |44,580
6,54,032| 45,78,224

As per international PR norms, editorial visibility is at least seven times more credible than

the amount in advertisement space.

Had Kai India purchased the same amount of space in advertising with the same degree
of impact, it would have costed close to X 6,54,032 X 7 (PR VALUE) = INR 45,78,224/-
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A guide to healthy and stylish nail care in winters

TIMESOFINDIA.COM / Jan 10, 2024, 19:00 IST | & 1s1p15| | 22 snane | |
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Nails need constant care, especially in winters. Here's how to take care of you nails
this winter season,

As winter's chill settles in, our focus often shifts to keeping ourselves warm and
aspect of self-care often gets overlooked - our nails. The winter season can be

harsh an our hands and nails, leaving them dry, brittle, and prone to breakage.
In this article, we'|ll explore tips and tricks to keep your nails healthy and
beautiful throughout the winter months, with expert insights provided by MR

Rajesh U Pandya, MD of Kai India.

1. Hydration is Key: Just as we moisturize our skin to combat winter dryness,
our nails deserve the same attention. Cold air and indoor heating can strip
maisture from our nails, making them prone to cracking, Invest in a high-
guality cuticle oil and apply it regularly to keep your nails hydrated. This simple
step can work wonders in preventing dryness and maintaining the flexibility of
your nails,

2. Short and Sweet: Consider keeping your nails short during the winter; they
are less prone to breakage in harsh conditions. Shorter nails are not only
easier to maintain but also less likely to catch on clothing, preventing
accidental tears, Invest in a high-guality pair of nail clippers to ensure a clean
and precise cut. Keep it sharp, keep it clean, and trim your nails straight,
rounding the tips gently. It's like giving your nails a mini makeover without the

salon prices.




3.Gloves are your Allies: Think of gloves as your nail's BFF during winter. They
shield your hands from the cold and stop your nails from feeling like they've
just braved a snowstorm. Find some cute, breathable gloves to keep your

hands warm and your nails smiling.

4, Avoid Harsh Chemicals: Winter is not the time for harsh chemicals. Opt for
nail polishes and removers that are acetone-free, as acetone can be harsh and
drying. Look for products enriched with moisturizing ingredients such as
vitamin E or jojoba oil. This will not only add a pop of color to your nails but

also provide nourishment.

5. Healthy Diet, Healthy Nails: Healthy nails start from within, and biotin is the
superhero here, Find it in eggs, nuts, and whole grains. It's like a secret agent
promoting nail strength from the inside out. Additionally, stay hydrated by
drinking plenty of water to maintain overall naill health.

6. Warm Water Bliss: Treat your nails to a mini-vacation In warm water. Soak
them for a bit, throw in a few drops of yvour favorite oil, and let the pampering
begin. It's like a spa day for your fingertips. This will help soften the cuticles,
making it easier to push them back gently. Follow up with a rich moisturizer to

lock in the hydration,

7. Break the Nail-Biting Habit: Winter stress plus the urge to nibble? Not a
good combo. Break the nail-biting habit by keeping them short and using a
bitter-tasting polish. Your nails will thank you, and so will your pearly whites.

Investing a little extra care in your winter nail routine can make all the
difference, ensuring your nails stay strong, stylish, and ready to face the frost
with flair, Embrace these tips, and let your nails shine bright in the winter
wonderland Remember, winter nail care is not just about aesthetics—it's about
maintaining the overall health of your nails.

https://timesofindia.indiatimes.com/life-style/beauty/a-guide-to-healthy-and-stylish-nail-care-in-
winters/articleshow/106700246.cms?from=mdr
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Kai India launches Cutting-Edge Ad Campaign
focused on Kitchen Safety

By Our News Bureaun

ai India, the lead-
ing subsidiary of
Japan's renowned

brand KAl is delighted
to unveil its latest knife
ad campaign, featur-
ing Managinﬁ Director,
Rajesh U Pandya. With a
rich legacy spanning ns
years, KAl has become
synonymous with craft-
ing premium kitchen-
ware, and this campaign
reinforces its commit-
ment to promoting safety
and excellence in culi-
nary experiences. The
core concept behind this
innovative ad campaign
revolves around the para-

mount importance of
safety in the kitchen,
espeaially during the pro-
cess of cutting vegetables
and other essential ingre-
dients. Rajesh U Pandya,
the Managing Director
of Kai India, emphasizes
the significance of using
sharp knives for injury
prevention. He states,

"There is nothing
more challenging
than using a knife

Kuu opt for a dull
nife, you will find
yourself exerting
extra force, lead-
Ing Lo unnecessary
stress and potential
injuries.” The cam-
paign highlights
the message that choos-
ing the right knife is not
just about functional-
ity but is a conscious
decision to prioritize
safety and efhiciency in
the kitchen. Rajesh U
Pandya encourages indi-
viduals to select a knife

that doesn't cut. If

that they, their families,
or recipients of the gift
will truly love and con-
sider a trusted "partner
in the kitchen." Kai In-
dia's commitment to

uality and safety is re-
f {:ctm} in their extensive
range of meticulously
crafted knives, designed
to enhance the culinary
experience of both ama-
teur chefs and seasoned
professionals alike. The
new ad campaign serves
as a testament to Kai
India's dedication to pro-
viding consumers with
kitchen tools that not
only meet but exceed
their expectations,
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Rai India unveils its Print Campaign
featuring MD Rajesh U Pandya

Chennai: Kai India,
the Indian subsidiary of 4]
Japan's renowned brand [
KAL known for its 115- RS
year legacy in crafting LNMATRING
premium kitchenware, is
excited to announce their
new knile print ad cam-
paign fﬁaturing Manag-
ing Director, Mr. Rajesh
U Pandya, with Kabuki
mask. This exceptional
campaign promises to
embrace the essence of
Kabuki, a classical form of Japanese theater, creating
a visually captivating and culturally rich experience.
Kabukiis a classical form of Japanese theatre, mixing
dramatic performance with traditional dance. Kabuki
theatre 15 known for its heavily stylised performanc-
es, its glamorous, highly decorated costumes, and for
the elaborate kumadori make-up worn by some of its
performers. Mr. Rajesh U Pandya, Managing Direc-
tor of Kai India, an ardent admirer of Ichikawa Dan-
jurg XIII (Japanese Kabuki actor/producer) shared
his thoughts on this innovative campaign, stating
“Kabuki represents the essence of precision, artistry,
and tradition that we have strived to uphold in every
Kai knife. I am thrilled to be a part of this unique
campaign that not only highlights our knives but also
pays tribute to the captivating world of Kabuki, This
is my second campaign for the brand, and [ believe
it reinforces our commitment to innovation and cel-
ebrating the artistry that sets Kai apart.” With over
3.15 crore knives sold worldwide, Kai India is ready
to embark on an exciting journey that not only em-
bodies the spirit of Japanese culture but also under-
scores the exceptional quality and craftsmanship that
defines the brand. Kai India has firmly established
itself as a global leader in the kitchenware industry,
offering the perfect blend of form and function. The
upcoming print campaign promises to be a testament
to Kai India's dedication to excellence and creativity,
Mr. Hitesh Singla, Head of Marketing at Kai India,
shared his views for this ground-breaking campaign,
saying "At Kai India, we have always been passionate
about the intersection ol art and craftsmanship. Mr.
Pandya, as a Kabuki admirer, offers a fresh perspec-
tive, emphasizing that knives are not just tools but
works of art, offering top-quality knives and celebrat-
ing the cultural heritage."

15 INTHA




Business Minutes
CHENNAI Wednesday 17-1-2024
Kai India unveils its Print Campaign featuring
MD Rajesh U Pandya in Japanese Kabuki Mask

CHENMAI

Kai India, the Indian subsid-
iary of Japan's renowned brand
KAl knownforits 115-year legacy
incrafting premium kitchenware,
is excited to announce their new
knife print ad campaign featuring
Managing Director, Mr. Rajesh U
Pandya, with Kabuki mask. This
exceptional campaign promises
to embrace the essence of Kabuki,
a classical form of Japanese the-
ater, creating a visually captivat-
ing and culturally rich experi-
ence.

Kabuki is a classical form of
Japanese theatre, mixing dramatic
performance with traditional
dance. Kabuki theatre isknown for
its heavily stylised performances,
its glamorous, highly decorated
costumes, and for the elaborate
kumadori make-up worn by some
of its performers.

Mr. Rajesh U Pandya, Manag-
ing Director of Kai India, an ar-
dent admirer of Ichikawa Danjuro
Xl (lapanese Kabuki actor/pro-
ducer) shared his thoughts on this
innovative campaign, stating “Ka-
buki represents the essence of
precision, artistry, and tradition
that we have strived to uphold in
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every Kaiknife. | am thrilled to be
a part of this unique campaign
that not only highlights our knives
but also pays tribute to the capti-
vating world of Kabuki. This is my
second campaign for the brand,
and | believe it reinforces our
commitment to innovation and
celebrating the artistry that sets
Kai apart.”

With over 3.15 crore knives
sold worldwide, Kai India is ready
to embark on an exciting journey
that not only embodies the spirit
of Japanese culture but also un-

derscores the exceptional guality
and craftsmanship that defines
the brand. Kai India has firmly
established itself as a global
leader in the kitchenware indus-
try, offering the perfect blend of
form and function. The upcoming
print campaign promises to be a
testament to Kai India's dedica-
tion to excellence and creativity.

Mr. Hitesh Singla, Head of
Marketing at Kai India, shared his
views for this ground-breaking
campaign, saying "At Kai India,
we have always been passionate
about the intersection of art and
craftsmanship. Mr. Pandya, as a
Kabuki admirer, offers a fresh per-
spective, emphasizing that knives
are not just tools but works of art,
offering top-quality knives and
celebrating the cultural heritage.”

Founded in Seki in 1908, KAl
group products have cult status
in Japan. The brand is known for
its high-quality beauty care and
personal grooming products in-
tegrating practical aesthetics
with refined craftsmanship pro-
viding well-designed, innovative
houseware, and beauty care prod-
ucts that are used widely in day-
to-day lives.
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January 12, 2024 | Chennai

Kal India 1s excited
to announce their new
knife print ad campaign
featuring Managing
Director, Mr. Rajesh U
Pandya, with Kabuki
mask. This exceptional
campaign promises to
embrace the essence
of Kabuki, a classical
form of Japanese
theater, creating a
visually captivating
and culturally rich
experience.
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KAl India Launches New K4 Soft Razor for
Women with Superior Japanese Technology

As summer approaches, women prepare themselves
up to stay comfortable in the warmer weather.
Therefore, there is a growing demand for efficient hair
removal methods. KAl India, the Indian arm of Japan's iconic
brand KAI has introduced its latest offering - the new K4
soft Razor for women,
featuring superior
Japanese  technology
and innovative features.
The K4 Soft Razor is a
disposable razor that
provides a comfortable §
and  effortless  hair |
removal experience for
the legs, underarms,
and bikini area. Its four |
high-quality blades
ensure that your skin is
left feeling exceptionally
smooth and silky. The
ultra-thin blades of the
KAI K4 Soft Razor glide
effortlessly over the
skin, making shaving a

breeze. After use, the blades are easy to rinse, ensuring that
the razor remains hygienic and long-lasting. Experience
the ultimate in hair removal with the KAI K4 Soft Razor,
designed to make hair removal very simple and leave you
with a perfect shave. KAI India’s K4 Soft Razor for women
is available at https://kaiindiaonline.com and on all leading
e-commerce platforms for INR 160 only. Commenting on
the launch, Mr. Rajesh U. Pandya, Managing Director of KAI
India, said, “Our new K4 Soft razor is an excellent solution
for women looking for a high-quality razor for their hair
removal needs.
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SHARP KNIFE

By afags! news bureau | Published: 24 lan 2024, 12:17 15T ATVERTIANG
Kai India launches 'Cutting-Edge' ad campaign
focused on safety

sharevia: ™ |} in]

I It aims to promote safe and sharp culinary experience.

Kai India has unveiled its latest knife ad campaign, featuring managing director
Rajesh U Pandya. With a legacy of 115 vears, KAl has become aimed at crafting
premium kitchemware, and this campaign reinforces its commitment to
promoting safety in culinary experiences.

The concept behind this ad campaign revolves around the importance of safety
in the Kitchen, especially during the process of cutting vegetables and other
essential ingredients, Rajesh U Pandya states, "There is nothing more
challenging than using a kmife that doesn't cut. If you opt for a dull knife, you
will find yourself exerting extra force, leading to unnecessary stress and

potential injuries."

The campaign emphasises the importance of choosing a knife that prioritises
safety and efficiency in the kitchen, promoting a trusted partner in culinary, It
also aims to showcase its commitment to quality and safety, which offers a

range of crafted kmives for both amateur and professional chefs.

Hitesh Singla, head- marketing at Kai India, said " At Kai India, we believe that
the right kmife is not just a toel; it's a trusted parimer in every kitchen. Our latest
ad campaign Is not just about cutting-edge tools but cutting with confidence.
We want users to understand that a sharp knife not only prevents injuries but
enhances the joy of cooking."

https://www.afags.com/news/advertising/kai-india-launches-cutting-edge-ad-campaign-focused-on-safety
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Kai India launches cutting-edge od caompaign focused on kitchen
safety
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spotlighting kitchen safety
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Kai India, a subsidiary of Japan's brand KAl unveiled its knife ad
campalgn, featuring Managing Director, Rajesh U Pandya, With a
legacy spanning 1156 years, KAI has become synonymous with crafting
premium kitchenware, and this campaign relnforces its commitment to
proimoting safety and excellence in culinary experiances,

The cofe poncapl behind s a0 campaign reyalyes arogand the inportanoe of safaly (B the

kitchen, especlally during the process of culting vegelatiles and other Ingredients.

Rajesh U Pandya, the Managing Director of Kai India, sald, "Thess & nething mars
challenging than uaing & knife that dogsn® cul. If you opt far & du® knife, you will nd

yoursall exeriing extes force, leading Lo unmecessary stieas and potential injuries"

The campalgn highlights the messagpe at choosing e rght knife & net fust sbout
functonality bul &5 a declslon to pricrtizs safety and efficiency n tha Kikchsn,

Ralesh U Pandya encourages Indlviduads to select a kntfe that Ehey, thedr families, ar

reciplents af the gift will truly lowe and consider A frusted “partner In the kitchan

Kal India's commitmant to quallty and safety |8 reflected In g mngo of crafted knives,
designed to enhance the culinary experence of both ohefs and seasoned professionals
alike. The raw ad campaign serves as a testament to Kal India’s dedication th providing
conswmers with kitchan tools that nat anly mest but axcesad thair expactatians,

Hitesh Singla, Haad of Markating at Kal India; sxid, "Kitchen safeby is nat just a
necassity; %5 a fundamental aspect of the cullnary expartarce, A8 K# India, we ballevs
that the right knile is nat fust & tool; t's & trusted partner I every kitchar, Dur latest ad
campeign is-not fust about cutting-edge toals But cutting with confidence. We want usars fa
understand that a sharp knfe not only prevents injuries but enbances tha joy of cooking
It's an Investmant in safety, precision, and the pere pheasure of craating In the heart of

your homae."

With gver .15 crore knives sald worlgwioes, Bal [ndla Is reacdy to embark on a journsy that

nat anly @mbaodies the splrlt of lapaness culture but also underscores the quality and

craftemanship that dafines the brand, Kal Inda has establishe
kitchenwaeg iedustry, effering the blend of form and function

el a5 a leadar In the

Frundad in Sekl in 1906, KAl group products nave cult status in dapan, The brand 15 known
far its beauty care and parsonal grooming products infegrating practical sasthatics with
refined craftesmanship providing well-designad, Innowative howseware, and beadity cara

products that ars used In day-to-day livas

Japan-ased KAL Group mats 3 faray ato the Indian market by satting up a mansifacturing
facility spanming over 30,000 =1 mt in Neemmana, Rajasthan. KAL brengs over 800 yezrs of
Japanese legacy of ferging blades, duectly to Indian howssholds with Iks kilchenware range,
KAl also offers besuty and personsl care products @ Indlan consumers adding walus
thelr dally Ife. They are determined ta provide products prepared with detalied RED and
superior lapansse technodagy, With s clear vision snd mission, KAL 5 merching forwesnd

toward becoming & hoasehokd narme in India

https://mediabrief.com/kai-india-launches-new-ad-campaign-spotlighting-kitchen-safety/
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Kai India unveils its Print Campaign featuring MD Rajesh U
Pandya in Japanese Kabuki Mask
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Kal India, the Indian subsidiary of Japan's renowned brand KAl known Far its 115-year legacy in crafting
premium kitchenware, is excited to announce their new knife print ad campaign featuring Managing
Director, Mr. Rajesh U Pandya, with Kabuki mask, This exceptional campaign promises to embrace the
essence of Kabuki, a classical Form of Japanese theater, creating a wisuwally captivating and culturally rich

experience.

Kabuki is a classical form of Japanese theatre, mixing dramatic perfarmance with traditional dance,
Kabuki theakre is known For its heavily stylised performances, its glamorous, highly decorated costumes,
and for the elaborate kumadori make-up worn by some of its performers,

Mi. Rajesh U Pandya, Managing Director of Kal India, an ardent admirer of lchikawa Danjure X
{(Japanese Kabuki actor/producer) shared his thaughts on this innovative campaign, stating "Kabuki
represents the essence of precision, artistry, and tradition that we have strived to uphold in svery Kai
knife. | am thrilled to be a park of this unique campaign that not only highlights our knives but also pays
tribute to the captivating world of Kabuki. This is my second campaign For the brand, and | believe it
reinfarces our commitment ko innovation and celebrating the artistry that sets Kai apart.”

With ower 3.15 crore knives sold worldwide, Kai india is ready te embark on an exciting journey that not
only embodies the spirit of Japanese culture but also underscores the exceptional gualicy and
craftsmanship that defines the brand. Kai India has firmly established itself as a global leader in the
kitchenware industry, offering the perfect blend of Form and function. The upcoming print campaign
promises to be a testament te Kai India's dedication to excellence and creativity.

Mir, Hitesh Singla, Head of Marketing at Kai India, shared his views For this ground-breaking campaign,
saying "At Kal India, we have always been passionate about the intersection of art and craftsmanship.
Mr. Pandya, as a Kabuki admirer, offars a fresh perspective, emphasizing that knives are not just tools
but works of art, offering top-quality knives and celebrating the cultural heritage.”

Founded in Seki in 1908, KAl group products have cult status in Japan. The brand is known for its high-
quality beauty care and personal graoming products integrating practical aesthetics with refined
craftsmanship providing well-designed, innovative houseware, and beauty care products that are used
widely in day-ta-day lves.

https://www.businessminutes.in/2024/01/kai-india-unveils-its-print-campaign-featuring-md-rajesh-u-pandya-in-
japanese-kabuki-mask.html
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KAI INDIA LAUNCHES CUTTING-EDGE AD CAMPAIGN
FOCUSED ON KITCHEN SAFETY
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KITCHEN

SHARP KNIFE

Kai lnchia, the leading subsidiary of Japan's renowned brand KAL s delighted to wived its latest knife ad campaign, featuring
Managing Director, Mr. Rajesh U Pandya, With a rich legacy spanning 115 years. KAl has become synonymous with crafting
premium kitchenware, and this campaign reinforces its commitment to promating safety and excellence in culinary expenences.

The core concept behind this innovative ad campaign revalves around the paramount importance of safety in the kitchen,
especially during the process of cutting vegetables and other essential ingredients. Mr. Rajesh U Pandya, the Managing
Director of Kal Indla, emphasizes the significance of using sharp knives for injury prevention, He states, “There is nothing more
chaltenging than using @ knife thor doesat cut, If you opf for o gl knife, you will find yoursell exerting estra force, leoding to
urnecessary stress ond potential infuries.”

Th campalgn hlghhg.ﬂ:s. thig TS S that qhuuslnﬂ the rlg"ﬂ: kmife 5 not Just absaut funl:l:rl:lr"lﬂhl,:r- bt B8 & comscious decision 1o
prioritize safety and efficiency in the kitchen. Mr. Rojesh U Pandye encourages indhidunts to select o knife that they, their families,
or recipients of the gift will truly love ond consider @ trusted “portner in the kitchen.”

Kai India's commitment o guality and E.i‘ffl'f w reflected in thelr extensive rarnge af m-ellcuiuu"."l}- crafted knives rJMIErn;LI in
enhance the culinary experience of both amareur chefs and seasoned professionals alike. The new ad campaign serves as a

vestament o Kai India’s dedication 1o providing consumers with kitchen tools that nat only meet but excesd their expectations

Mr. Hitesh Singla, Head of Marketing at Kal India, sald “ritchen safety is not just a necessity: It's a fundamental aspect of the
culinary experience, At Kai India, we believe that the right knife ks not just a tool; it's a trissted partner In every kitchen, Dur latest
ad campalgn Is not st sbout cutting-edige toals but cutting with confldence. We want users te understand that a sharp knife nat
onby prevents injuries but enhances the oy of cooking. it's an investment in safety, precision, and the pure pleasure of creating in

the heart of your home,”

With aver .15 erore knlves sald worldvide, Kal India = .ﬂ:.ld:,' o ervbhark &/ ah Ek:lllhg oy that nat ulll',,l eifibodies the -‘plrlt
of Japamese culture but also underscores the axceptional guality and craftsmanship that defines the brand. Kal Indla has firmsy
pstablished itself as a plobal leader in the kitchenware industry, offering the perfect blend of form and function,

Foursded in Seki In 1908, KAl proup products have cult status i Japan, The brand s known for its high-quality beauty care and
persenal grooming products integrating practical aesthetics with refined craftsmanship providing well-designed, innovative
houssware, and beauty care products that are used widely in day-to-day lives

Japan-based KAl Group made a foray into the Indian market by setting up a manufacturing facility spanning over 30,000 sq mt in
Meemrana, Rajasthan. KAl brings over B0O years of Japanese legacy of forging Blades, directly to Indian households with its
kirchenware range. KAl Also offers high-precision beauty and personal care products to Indian consumers adding value to their
dally life, They are determined to provide products prepared with detalled RE&ED and superior japanese technology. With (s clear
vission and misslon, KAl s marching forward towards becoming a household mame in India.
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Kai India Launches Cutting-Edge Ad
Campaign Focused on Kitchen Safety
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Kai India unveils its Print Campaign
featuring MD Rajesh U Pandya
in Japanese Kabuki Mask
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Kai India unveils its Print Campaign featuring MD
Rajesh U Pandya in Japanese Kabuki Mask
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Mumbai News Network Latest News

Tuesday 30 January 2024

Kai India Launches Cutting-Edge Ad Campaign
Focused on Kitchen Safety

EAl - Pucan
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Kai India, the leading subsidiary of Japan's renowned brand KAl is delighted to unveil
its latest knife ad eampaign, featuring Managing Director, Mr. Rajesh U Pandya. With a
rich legacy spanning 115 vears, KAl has become synonymous with crafting premium
kitchenware, and this campaign reinforces its commitment to promoting safety and
excellence in culinary experiences.

The core concept behind this inmovative ad campaign revalves around the paramount
importance of safety in the kitchen, especially during the process of cutting vegetables
and other essential ingredients. Mr. Rajesh U Pandya, the Managing Director of Kai
India, emphasizes the significance of using sharp knives for injury prevention. He
states, "There is nothing mare chollenging than using o knife that doesn’t cut. If vou apt
for a dull knife, you will find yourself exerting extra force, leading to unnecessary stress
and patential injuries.”

The campalgn highlights the message that choosing the right knife is not Just about
functionality but is a conscious decision to prioritize safety and efficiency in the
kitchen. Mr. Rajesh U Pandya encourages individuals to select a knife that they, their
fumilies, or recipients of the gift will truly love and cansider a trusted “partner fn the
kitchen,"

Kal India's commitment to quality and safety is reflected in their extensive range of
meticulously crafted knives, designed to enhance the culinary experience of both
amateur chefs and seasoned professionals alike. The new ad campaign serves as a
testament to Kal [ndia's dedication to providing consumers with Kitchen tools that not
only meet but exceed their expectations,

Mr. Hitesh Singla, Head of Marketing at Kai India, said “Kitchen safety is not just o
necessity; (s a fundamental aspect of the culinary experience. At Kai India, we believe
that the right knife is not just a tool; it's @ trusted partner in every kitchen. Our latest ad
compaign 5 not just about cutting-edge tools but cutting with confidence. We want
wsers to widerstand that a sharp knife not enly prevents infuries but enhances the Joy of
:'r.l.:].fcr'a;ly. It's an fnvestment (n safety, precision, and the pure pleasure of creating in the
heart of your home.”

With over 3.15 crore knives sold worldwide, Kal India is ready to embark on an
exciting journey that not only embodies the spirit of Japanese culture but also
underscores the exceptional guality and craftsmanship that defines the brand. Kai
India has firmly established ltself as a global leader 1n the kitchenware industry,
offering the perfect blend of form and function,

Founded [n Seki in 1908, KAl group products have cult stats in Japan. The brand is
known for its high-quality beauty care and personal grooming products Integrating
practical aesthetics with refined craftsmanship providing well-designed, innovative
houseware, and beauty care products that are used widely in day-to-day lives,

Japan-based KAl Group made a foray into the Indian market by setting up a
manufacturing facility spanning over 30,000 sq mt in Neemrana, Rajasthan. KAl
brings over 800 years of |apanese legacy of forging blades, directly to Indian
households with its kitchenware range. KAl Also offers high-precision beauty and
personal care products to Indian cansumers adding value to their daily life. They are
determined to provide products prepared with detailed R&D and superior fapanese
technology, With its clear vision and mission, KAl is marching forward towards
becoming a household name in India.
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